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WORK EXPERIENCE 

RESUME 

 

Sumit Kumar Srivastava Mail to: - sri.sumit88@gmail.com 

Contact No: 06392969064, 09410411771 
 

To work in an organization, which could nurture my leadership qualities and where I get opportunities to 
grow and hence contribute to the development of the organization and self. 

 

 Strategy development integrating innovative digital resources.

 Leveraging human capital to achieve target growth indicators.

 Steering department with informed and decisive leadership.

 Communicating with clients to resolve concerns and address questions.

 Delivering results identified by leadership and stakeholders.

 Exhibiting expertise in Facebook ads, Instagaram ads and paid acquisition in Google ads.

 

 Higher Secondary Examination in 2004 from U.P. Board with 1st div.
 Senior Secondary Examination in 2006 from U.P. Board with 2nd div.
 Bachelor’s in commerce in 2009 from Dr. R.M.L. Awadh University Faizabad with 1st div.
 Diploma in Computer Applications.

 MBA in Major Marketing & Minor Finance in 2012 from G.B.T University Lucknow with 1st div.
 

 Working with RankMyBusiness( Lucknow), as an Sr.SEO Executive. 

(January 2022 to Currently2024 ) 

 Keyword Research and Analysis: Proficiency in tools like Google Keyword Planner and SEMrush to 

identify high-value keywords.Manage the strategy 

 On-Page SEO: Knowledge of optimizing page titles, meta descriptions, headers, and content for search 

engines.Stay up to date with the latest technology and best practices 

 Technical SEO: Understanding of website architecture, site speed optimization, and fixing crawl 

errors.Measure ROI and KPIs 

 Off-Page SEO: Skills in building high-quality backlinks and leveraging social media for brand 

visibility.Oversee all the company's social media accounts 

 SEO Tools and Analytics: Proficiency in Google Analytics, Search Console, and other SEO tools for 

performance tracking.Build an inbound marketing plan 

 Content Strategy: Ability to create SEO-friendly content that meets user intent and improves 

engagement. 

 Analytical and Problem-Solving: Strong analytical abilities to identify SEO issues and develop effective 

solutions.Monitor competition and provide suggestions for improvement 

 Analytical and Problem-Solving: Strong analytical abilities to identify SEO issues and develop effective 

solutions.Monitor competition and provide suggestions for improvemen. 

 Working with Magnus Services( Lucknow), as an Digital Marketing Executive. 

(January 2021 to December2022) 

 Build, plan and implement the overall digital marketing strategy 

 Manage the strategy 
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 Manage and train the rest of the team 

 Stay up to date with the latest technology and best practices 

 Manage all digital marketing channels 

 Measure ROI and KPIs 

 Prepare and manage a digital marketing budget 

 Oversee all the company's social media accounts 

 Manage and improve online content, considering SEO and Google Analytics 

 Build an inbound marketing plan 

 Forecast sales performance trends 

 Motivate the digital marketing team to achieve goals 

 Monitor competition and provide suggestions for improvement 

 

 Digital Marketing Course in DIGIPODIUM, Lucknow (U.P.) 

(Februray2023-September2023) 

Specialization: Google Ads (PPC Ads), Search Engine Optimization (SEO), Social Media Marketing 

(SMM) 
 

 

 Worked with Ekome Furniture Pvt. Ltd., as an Area Sales Manager (ASM). 

(January 2018 to December2020) 

1- Work profile: - 

 Identify target markets and analyze current market trends 
• Research customers’ needs and wants as well as competition information 
• Devise and implement strategic plans to meet customers’ demands 
• Manage promotional activities to endorse products 
• Monitor progress of promotional activities and record findings 
• Develop effective marketing communication programs 
• Monitor marketing campaigns to ensure appropriate execution 
• Manage marketing budgets and ensure that all marketing activities are managed within budgets 
• Ensure effective distribution of marketing materials 

• Monitor competitive activity and evaluate marketing campaigns 

• Carry out customer surveys to understand demand and manage brand positioning 

• Network with individuals and businesses to generate and identify business opportunities 

• Manage periodic analysis of marketing efforts and campaigns 
 Managing customer relationships 

 Planning and executing new marketing initiatives 

 Worked with Walplast Product Pvt.Ltd., as a Senior Sales Executive. 

(November 2013 to December 2017) 

1- Work profile: - 

 Maintain records of goods ordered and received. 

 Locate vendors of materials, equipment or supplies, and interview them in order to determine 

product availability and terms of sales. 

 Prepare and process requisitions and purchase orders for supplies and equipment. 

 Control purchasing department budgets. 

 Interview and hire staff, and oversee staff training. 

 Review purchase order claims and contracts for conformance to company policy. 

 Develop and implement purchasing and contract management instructions, policies, and procedures. 

 Resolve vendor or contractor grievances, and claims against suppliers. 

 Represent companies in negotiating contracts and formulating policies with suppliers. 



 Review, evaluate, and approve specifications for issuing and awarding bids. 

 Direct and coordinate activities of personnel engaged in buying, selling, and distributing materials, 

equipment, machinery, and supplies. 

 Prepare reports regarding market conditions and merchandise costs. 

 Arrange for disposal of surplus materials. 

 

 Worked with Hindustan Latex Family Planning Promotion Trust, as a Marketing Coordinator. 

(September 2012 to October 2013) 
Work profile: - Worked with HILL Lifecare products. Ensure to deliver the best service to meet Service 

Level Agreement as per expectation. 

 
 Arranging appointments with doctors, pharmacists and hospital medical teams, which may include 

pre-arranged appointments or regular 'cold' calling. 

 Making presentations to doctors, practice staff and nurses in GP surgeries, hospital doctors and 
pharmacists in the retail sector. 

 Presentations may take place in medical settings during the day, or may be conducted in the 
evenings at a local hotel or conference venue. 

 Organizing conferences for doctors and other medical staff. 

 Building and maintaining positive working relationships with medical staff and supporting 
administrative staff. 

 

PERSONAL PROFILE 

 

Name : Sumit Kumar Srivastava 

Father’s Name : Late. Mr. Arun Kumar Srivastava 

Mother’s Name : Mrs. Anita Srivastava 

Marital status : Unmarried. 

Language : English, Hindi. 

Hobbies : Listening to Music & Watching movies. 

 

 

 

 

 

 

 

 
(Sumit Kumar Srivastava) 
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